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“In the UK, there are about 230,000 designers, and £15 billion was spent on UK design 
in 2009. It’s a growing sector and it matters for innovation and growth in the future. 
The UK Innovation and Research Strategy for Growth is central to the UK Government’s 
growth agenda and has design at its heart.”

RT Hon David Willetts MP, Minister of State for Universities and Science, at a Design 
Council Summit 2012

"Design is worthwhile, design matters for the public sector, 

design contributes to growth.”



Dear participant of ‘Designing a 

People-centred Future’,

A warm welcome to Helsinki, Finland and to our event with 
the Creative Industries KTN. The UK Science and Innovation 
Network is a global part of the UK’s Department for Business, 
Innovation and Skills (BIS). We work in over 25 countries and 
promote international collaboration in research, science and in-
novation. Finland became part of the network in November 
2011, and this is the first major event we have organised in 
Finland. 

As the Science and Innovation Officer in Finland, design and ICT 
were natural topics to choose as the focus areas of my work. 
The UK has a very strong creative industries sector, while Finland has strong traditions 
in design and mobile technologies. With the event we hope to inspire collaboration 
between companies and universities across borders. Digital technologies offer a vast 
ocean of opportunities for new products and services. While some key technologies are 
still developing, commercialisation of many existing technologies is lacking behind. We 
wanted to explore, how user-centred design could approach this challenge. 

I truly hope you find this event useful and inspiring. Please get in touch if you need 
help finding an international partner for your research or innovation project. I can help 
you with the UK and Finland, but also as the Lead for the European team on creative in-
dustries, digital and ICT, I am able to guide you to my colleagues in the wider network.

Looking forward to the discussions with all of you!

Anni Leppänen, Science and Innovation Officer, UK Science and Innovation Network



Over the last four years the CIKTN has been exploring, promot-
ing and catalysing collaborations across the creative industries 
driven by emergent technologies and the related opportunities 
for product and service innovation.  

While our work has focused upon the exciting opportunities 
catalysed by technology, a central cross cutting theme has 
been the importance of narrative and people centred design 
in successful commercialisation. Beyond the commercial, the 
methodologies deployed by designers and the Creative Indus-
tries have important implications for helping our communities 
to address the wider social challenges that we face together. 

The importance of design thinking and practice and the power of networking and shar-
ing insights, is the context within which the UK’s Science and Innovation Network and 
CIKTN are hosting this workshop event during this exciting week in Helsinki. 

We hope that you will enjoy the event and that discussion and networking adds value 
to your own work. We also have the ambition that the next two days will provide a 
foundation to build up a European and international community of interest to support 
your work into the future. 

Jeremy Davenport, Deputy Head of Creative Industries KTN

Welcome from our key partners at 

Creative Industries KTN!

About the Creative Industries KTN (CIKTN)

The Creative Industries Knowledge Transfer Network (CIKTN) ac-
celerates innovation across the UK’s creative industries around 
new and emergent technologies. The network catalyses new 
collaboration and partnerships around exciting content, insights 
and funding. The CIKTN is a project implemented by a consor-
tium composed of the University of the Arts London, Imperial 
College London, Royal Institute of British Architects and TIGA (rep-
resenting the UK’s games industry). Our work is funded by the 
Technology Strategy Board and is an integral part of their wider 
programme of support for technology business innovation across 
the UK’s Creative Industries.

Visit our website at: https://connect.innovateuk.org/web/creativektn

Follow us on: @Creativektn



Designing a People-centred Future - 

behind the concept of the event

Over the course of the next two days we will explore with 
you the challenge of Designing A People Centred Future. Digi-
tal technologies and ubiquitous connectivity have radically 
changed our world – how we communicate, how we inform, 
how we manage our lives. As we move from a broad mode of 
passive consumption to a dynamic of user interaction, how do 
we redesign services, businesses, products and even the cities 
around us to leverage this new potential? And crucially can we 
effectively engage the end user earlier in the design process, 
to co-create a more responsive environment.

During the event, we will look at the People Centred Design landscape, hearing from 
experts on their view, hearing from you on your opinions of good or bad user centred 
design and working together to vision future development. We want to investigate the 
opportunities and the tensions in this approach.

What are we looking to achieve through this? 
Firstly we want to aggregate and animate current case studies and best practice; sec-
ondly to workshop scenarios to see where a people centred future could take us; and 
thirdly, and importantly, to create a space for you to make connections – to potential 
collaborators, clients and new contacts.

Our outputs will be thought leadership content generated throughout the event – text, 
social media, video and audio - which will be collated and disseminated through the 
Science & Innovation Network and Creative Industries KTN to create a snapshot of the 
current landscape as drawn by the design experts in this field. Additionally, hopefully, 
we want to be a catalyst to ongoing conversations, starting in Helsinki but spreading 
across Europe and beyond.

Above all we want the event to be informal, informative, interactive – and productive. 
We’ll provide the stimulation but we want you to get involved.

Mark Leaver, Event Curator



Day 1 will provide you with an opportunity to get to know the Aalto Design Factory on 
a tour with its founding father Professor Kalevi ‘Eki’ Ekman. The event itself will kick-off 
with our line-up of keynote speakers, who will each present a piece of the puzzle on 
our event theme ‘Designing a People-centred Future – user-centred design for digital 
technologies’. The keynotes look to inspire the audience to have a discussion on how 
user-centred design can add value to digital technologies and create prosperity and 
growth. 

Designing the City:
The implementation of smart city technologies and M2M ubiquitous computing gives 
us an insight previously unavailable. Does this stream of new data give us an opportu-
nity to use UCD in redesigning the public realm? Can we engage citizens in the design 
of their environment to both embody values (i.e. sustainability) and build in efficiency?

Designing the Service:
Personal computing and the fast feedback loops of social media enable public services 
to engage with end users in a more discursive and interactive way than ever before. In 
an environment of scarce resources, is UCD a necessity in order to both improve service 
delivery and streamline design to match exactly need and targeted supply?

Designing the Business:
How does a commercial business re-design its offer to embrace user centred design? 
What are the opportunities for engagement generated through this approach and what 
are the challenges in by definition relinquishing some control over product? With re-
lentless pace of technology innovation is UCD a necessity to bring end customers into 
the R&D process?

Designing the Customer:
What are the impacts for the customer created through UCD? Does this approach pro-
vide us with an opportunity to really get what we want? Will we create a new genera-
tion of empowered consumers able to directly affect the quality and personalisation of 
product, service and delivery? Or is it a gimmick giving us a choice we didn’t ask for?

During Day 1, you will also have plenty of opportunities to network and get to know the 
speakers and other participants.  At the Dinner hosted by Ambassador Matthew Lodge, 
we will run a special Show & Tell session where the guests will demonstrate what 
makes or breaks user-centred design. We hope sharing your experiences and ideas 
with others will lead to collaboration and partnerships after the event. 

Day 1 - Aims



Event Timetable: 

Day 1 (Tuesday 11 September)



On Day 2 we want to explore where a People-centred Future is taking us. In the form of 
workshops, we will work in small groups using some key user-centred design methods. 
The groups will be led by a facilitator, who will guide the group through the task. The 
groups will create scenarios using personas and a context they choose from various 
options. The scenarios are challenge-based, and respond to some of the most urgent 
issues the world is facing now and in the near future. 

We ask you to think about:
What would a day in the life of a person look like in five or ten years? How have these 
digital technologies and concepts changed our lives? How can user-centred design ‘hu-
manise’ and develop these technologies into great products and services?

The aim of these workshops is to create ideas that can grow into products and services. 
The workshops will help us to identify the areas where more research is needed and 
where there are new business opportunities. Each group will present their scenario to 
the audience and the workshops results will be promoted through different platforms 
to catalyse discussion and innovation in Europe and beyond. 

Day 2 - Aims

Event Timetable: 

Day 2 (12 September 2012)

Speaker Description Time Location

Coffee Break Morning Coffee 09:30 – 10:00 Stage

10:00 – 10:20 StageMark Leaver, Event 
Curator

Keynote: Recap of 
Day 1 and briefing on 
the workshops

Signal Workshops 10:20 – 12:00 Stage

Lunch 12:00 – 13:00 Foyer

Each group Workshop
presentations

13:00 – 14:30

Coffee Break 14:30 – 15:00

Everyone Discussion session: 
What next? 

15:00 – 15:50

Event Close 16:00

[optional] Other 
Helsinki Design Week 
events

16:00 – Helsinki, various 
locations



Speaker detail

Bhanu Potta, Global Product Leader, Nokia
In the enterprise, academic and public sectors, Bhanu has focused on designing 
technology supported learning products and services; influencing strategy and 
policy for education, knowledge management, lifelong learning, human perfor-
mance; ecosystems and business development to scale to millions of learners. 
Before coming to Nokia, he served as a Associate Director of Knowledge Man-
agement Office at Perot Systems and before which he was in various leadership 
roles at NIIT and Information Group focusing on human performance, learning 

and development, knowledge management, education management and enterprise compe-
tency development. Bhanu has been at the forefront of technology supported learning specially 
in the developing countries contexts and has lead the design and implementation of various 
computer based training, eLearning and mLearning programs in emerging economies. Bhanu 
has academic qualifications is computer sciences and intellectual property and copyrights. He is 
passionate about technology supported learning and has been inquiring into human performance 
and role of technology in academic, enterprise and life role contexts.

Johan Brand, Managing Director, We Are Human
Johan is the managing director and co-founder of We Are Human. He is pas-
sionate about social change and innovation through storytelling, creativity & 
technology. His versatility is his greatest strength, exploiting a deep insight into 
emerging trends, technology, design and business. He believes in the concept 
of play and its ability to unlock creativity and stimulate innovation. He has had 
a leading role in the launch of several high profile businesses such as Mercedes 
Benz Driving Academy, Mountainfjord, Playgroup & Mobitroll. He is a trained fine 

art photographer, but working in Boston’s high tech startup environment gave him a kick start 
into the strategic, creative and technological side of the new economy. Johan is regular speaker 
in Europe and USA.
www.wearehuman.cc

Anne Stenros, VP Design, KONE
Anne Stenros (Helsinki, Finland) graduated with a Master of Architecture from 
University of Oulu, Finland, and University of California, Berkeley. She has a doc-
torate in technology in the field of architectural theory from Helsinki University 
of Technology. From 1995 to 2004 she acted as a Managing Director of Design 
Forum Finland. In 2005, she acted as Executive Director of Hong Kong Design 
Centre. Currently, she is Design Director of KONE Corporation and responsible for 
KONE Design, elevators and escalators. She has lectured around the world and 

written articles on the theory and philosophy of architecture, design and innovation. Her latest 
book, Design Evolution (2005) is about corporate design strategy.
KONE is one of the global leaders in the elevator and escalator industry. The company has been 
committed to understanding the needs of its customers for the past century, providing industry-



Geoff McCormick, Director, The Alloy 
Geoff has worked as a consultant in the design industry for over 15 years. In 
that time he has worked with some of the worlds most famous and successful 
designers, where his role was to help designers, companies and brands to max-
imise the commercial effectiveness of design. His experience covers a diverse 
range of sectors, including developing a mobile petrol retail station, an interior 
design system for VIP aircraft, hydrogen powered vehicles, packaging strategies 
for FMCG brands, innovation programmes utilising Asian sourcing and innovation 
studies for The British Government. It is this breadth of experience that he values most. 

Geoff is a Director of Alloy, one of the world’s most experienced product design agencies in the 
communications industry with over 1,000 projects completed in the last 8 years. Geoff’s role at 
Alloy is to work with companies to structure strategic design engagements that will result in the 
most effective outcome, and whose results are measured across sales, margins, innovation ef-
fectiveness and market entry strategies. Geoff is a Director of British Design Innovation (BDI), and 
also recently established UK China Partners, a membership organisation that helps to develop 
trade between UK Creative Industries and Chinese businesses and Government. 

While he is neither a designer nor technologist, Geoff is inspired by the possibilities enabled by 
the adoption of digital technologies, and sees the role of user experience in defining how such 
technologies should be deployed to create better lives for all.
http://www.thealloy.com/

leading elevators, escalators and automatic building doors as well as innovative solutions for 
modernization and maintenance. KONE’s objective is to offer the best People Flow experience by 
developing and delivering solutions that enable people to move smoothly, safely, comfortably 
and without waiting in buildings in an increasingly urbanizing environment. In 2010, KONE had 
annual net sales of 5 eur billion and approximately 33,800 employees. KONE class B shares are 
listed on the NASDAQ OMX Helsinki Ltd. in Finland.
http://www.kone.com/

Jarmo ‘Elukka’ Eskelinen, CEO Forum Virium / 
Chair European Network of Living Labs
Jarmo Eskelinen leads Forum Virium Helsinki, an innovation company building 
digital bridges between people and services in collaboration with cities and 
companies. Originally trained as an architect, Jarmo is an expert in digital con-
tent, smart cities and user driven design, currently devoted to open data. Earlier, 
he has been the director of the Media Centre Lume of the Aalto University, 
the program director for the Helsinki 2000 European City of Culture, and the 
founder & CEO of a successful music, media and event production company PopZoo Promotions. 
Mr Eskelinen is also the President of the European Network of Living Labs (ENoLL), promoting 
international cooperation in user-driven innovation. Jarmo is an semi-fanatic road cyclist, and 
as a former club organizer and professional DJ still buys more music than he has time to listen 



List of participants

Aalto Design Factory   Kalevi ‘Eki’ Ekman
Aalto University    Laura  Honkapirtti
Aalto University    Thomas  Abrell
Aalto University    Nina  Saarikoski
Anu Halme    Anu  Halme
Assa Ashuach Studio & Digital Forming Ltd Assa  Ashuach
Cardiff Metropolitan University  Andrew  Walters
Coventry University   Keir  Haines
Creative Industries KTN   Jeremy  Davenport
Dazzle Oy    Vesa  Auvinen
Event Curator    Mark  Leaver
Forum Virium    Jarmo  Eskelinen
F-Secure     Harri  Kiljander 
F-secure     Ville  Nore
F-secure     Liina  Poropudas
GarageCampus    Christopher Ong
Guillaume Granjon designer  Guillaume Granjon
Hill + Knowlton Strategies   Ulla  Jones
Holition     Lynne  Murray
Jaggeree     Dr Chris  Thorpe
KONE     Anne  Stenros
London College of Fashion   Dr Fanke  Peng
London Rebuilding Society   Warren  Garrett
Loughborough University   Daniel  Read
Mayridge Ltd    Emma  Swales
Mayridge Ltd    Angela  Wallace
N2     Matti  Kanninen
N2 Nolla     Lotta  Buss
Nokia     Jokke  Eljala
Nokia     Timo  Heikkilä
Nokia     Minna  Hellstrom
Nokia     Satu  Kalliokulju
Nokia     Jokko  Korhonen
Nokia     Marika  Ollaranta
Nokia     Bhanu  Potta
Nokia Design    Eeva  Raitio
Nordkapp    Sami  Niemelä
Phillips     Nina  Warburton
Qualcomm    Giuliano  Maciocci



List of participants

Really Interesting Group   Georgina Voss
ResRei Oy    Roos  Elena
ResRei Oy    Gareth  Rice
Seos Design    Antti  Pitkänen
Service Design Berlin   Martin  Jordan
SpecSoft Group Oy   Todd  Sorenson
Sprout Design Ltd    Helena Nora Vitola
Suomen Kuntaliitto - Association of Finnish 
Local and Regional Authorities   Tuula  Jäppinen
Symantec    Kate  Alvarez Cogan
TBWA     Jeanc  Delgado
Telia Sonera Finland Oyj   Raido  Ruuse
Telia Sonera Finland Oyj   Mikko  Olkkonen
The Alloy    Geoff  McCormick
UK Science Innovation Network - Benelux Liesbeth  Bouwhuis
UK Science Innovation Network - Finland Anni  Leppänen
UK Trade & Investment   Mari  Aaltonen
UK Trade & Investment   Elina  Räsänen
University College Falmouth  Dr Justin  Marshall
University of Edinburgh   Alan  Murray
University of Helsinki   Christian  Sannemann
User Intelligence    Anna  Kankainen
Waag Society    Bart  Tunnissen
Warwick University   Carolyn  Parkinson
We Are Human    Johan  Brand
World Design Capital Helsinki 2012  Päivi  Hietanen
Yahoo     Liliana  Rodriguez
      Paola  Camacho
      Katariina  Kalatie
      Amy  Ricketts



Johan Brand – Designing the Customer – 

The story behind the picture

Johan Brand from We Are Human designed this visual for his keynote speech ‘Designing 
the Customer’. We want to share with you the artist work and Johan’s sketches that led 
to this amazing image. 

Copyright: We Are Human

An Experiment on a Bird in the Air Pump is a 1768 
oil-on-canvas painting by Joseph Wright of Derby. 
It’s a classic painting often used to illustrate the 
dawn of science/enlightenment and the positive 
and negative consequences. – Morgan Ritchie, 
Chief Doodler



We collected some key digital technology and user-centred design terms to these two 
word clouds. What is missing? How do we define these concepts? Send your sugges-
tions via Twitter using the event hashtag #dpcf. The best entry is chosen in the end of 
the event and will receive a prize. 

The Word Cloud Game

ABC of Digital Technologies

UCD Dictionary



• Discuss. We’d like to hear your ideas and opinions throughout the event. Ask questions. 
Give comments. We want this to be an interactive event.

• Tweet. Yes, you are allowed to have your mobile, tablet or computer at the event 
(please, on silent mode). Use the hashtag #dpcf to tweet any comments, questions and 
ideas. We will have the twitter feed screened live on our Stage. We will also use the 
tweets to collect stories and experiences from the event for our end report.

• Blog. If you’d like to guest blog on the event blog, just let us know. Also, tell us if 
you’ve written a blog we could link to our website.

• Meet. The event is a great opportunity to find collaboration partners. Let us know if 
you’d like us to arrange a private meeting with any of the companies or universities at-
tending the event, we’d be happy to help. Check the list of attendees and don’t hesitate 
to talk to strangers. One of the rules at Aalto Design Factory is to find a new person 
everyday to talk to. We think you should aim even higher.

• Keep in touch. UK Science and Innovation Network and CIKTN are organising this event 
to promote collaboration. Let us know what happens next with you and if you’ve stayed 
in touch with any of the other participants. Also, do tell us what you thought about the 
event. Filling that annoying feedback form in the end is very important to us. 

#dpcf

Follow us:
@SIN_NorthEurope
@CIKTN

Speakers:
@bhanupotta 
@geoffmccormick 
@johanbrand 
@CasaAnna 
@ElukkaE 

How to get most out of the event?



‘Designing a People-centred Future’ is part of the official programme at Helsinki Design Week. 
This year’s HDW theme is co-creation which also fits well with our event topic. Helsinki Design 
Week is not simply an event to attend, but a city-wide happening that you can participate in. 
It is a collection of hundreds of events from which people can pick and choose their favourites.

Helsinki Design Week is an annual city festival for design in all the ways that design appears in 
our lives. Events happen all across the city and can be about traditional or industrial design, fash-
ion, communication or even music. Lately, the festival has been expanding as its international 
network grows and as more and more individuals and companies suggest and plan events.

In 2012 the event is scheduled from 6-16 September. This year the main events of Helsinki 
Design Week will be held in the Old Customs Warehouse in Katajanokka. Join us for galas, work-
shops, exhibitions, fashion shows, seminars, visits to studios and closed-for-public spaces as well 
as shopping.  Helsinki Design Week is a part of the World Design Capital 2012 programme.
More information about HDW http://www.helsinkidesignweek.com/

Helsinki Design Week

Helsinki Design Week

In 2012, Helsinki is the World Design Capital together with Espoo, Vantaa, Kauniainen and Lahti.

World Design Capital Helsinki 2012 is more than just a 
series of events or projects. It is about improving our 
cities, embedding design in life.

The main theme is Open Helsinki – Embedding Design 
in Life. For us, openness equals transparency, curiosity, 
global responsibility, and innovation. Our vision extends 
the concept of design from goods to services and sys-
tems. It means finding solutions to people’s needs, for 
example in the public health care sector. In short, it’s 
about improving our cities.

More information about HWDC 
http://wdchelsinki2012.fi/en
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Event partners

Venue

Event website: http://peoplecentredfuture.wordpress.com/ 

Contact us:

Anni Leppänen, UK Science and Innovation Network

Email: Anni.Leppanen@fco.gov.uk

Tel: +358 9 2286 5237


